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EDUCATION
B.S. in Economics, June, 1964

University of Pennsylvania, Wharton School

Master of Business Administration (M.B.A.) June 1966

New York University, Graduate School of Business Administration

Ph.D. in Business Administration, December 1971

The Pennsylvania State University

Major Field: Marketing

Minor Fields: Social Psychology/Quantitative Business Analysis

PROFESSIONAL POSITIONS 
Professor Emeritus of Marketing, June 2008 to present

Professor of Marketing, August 1981 – May 2008
Chair, Department of Marketing, June 1980 - August 1989; May 1998 - May 1999; 


September 2004 - August 2006
Associate Professor of Marketing, September 1979 - August 1981

The American University

Kogod School of Business 

Washington, D.C.  

Chief, Marketing and Consumer Research, July 1977 - August 1979

Office of Policy Planning and Evaluation

Federal Trade Commission

Washington, D.C. 

Resident Consultant, February 1977 - July 1977

Division of National Advertising

Bureau of Consumer Protection

Federal Trade Commission

Washington, D.C.

Economist, June 1976 - February 1977

Division of Drug Advertising

Bureau of Drugs

Food and Drug Administration

Rockville, Maryland

Associate Professor of Marketing, September 1974 - June 1976

Assistant Professor of Marketing, September 1971 - August 1974

University of Florida

Gainesville, Florida

Marketing Research Analyst, September 1965 - August 1968

Warner-Lambert Pharmaceutical Company

Morris Plains, New Jersey


EDITORSHIPS
Editor, Journal of Public Policy & Marketing, 1992-1995.
Michael B. Mazis., ed., Journal of Public Policy & Marketing, Vol. 10 (Number 1, 1991), special conference issue.
Associate Editor, The Journal of Consumer Affairs, 1998-2001.

Michael B. Mazis, ed., Proceedings of 1982 American Psychological Association Conference, Division 23 (Consumer Psychology).

Louis Morris, Michael Mazis and Ivan Barofsky, eds., Product Labeling and Health Risks, Banbury Center, Cold Spring Harbor Laboratory, New York, 1980, 328 pages.

GRANTS

Michael B. Mazis, “Evaluating Health Warning Labels for Alcoholic Beverages,” National Institute on Alcohol Abuse and Alcoholism, September 1989-September 1992 ($700,000) and grant supplement, 1990-1992 ($65,000).

Michael B. Mazis, “Marketing and Public Policy: Issues for the 1990's,” American Marketing Association, to fund workshop in Washington, D.C., August 1990 ($500).


PROFESSIONAL PUBLICATIONS
1.
Stephen Miller, Michael B. Mazis and Peter L. Wright, “Perceptual Distortion in the Development of Brand Attitudes: A Cognitive Model,” in David L. Sparks (ed.), Broadening the Concept of Marketing, American Marketing Association, 1970, p. 119 (abstract).

2.  
Michael B. Mazis and Robert Green, “Implementing Social Responsibility,” MSU Business Topics, Vol. 13 (Winter 1971), pp. 68-76 (Reprinted in W. P. Anthony, J.B. Haynes and P. L. Wilkens (eds.) Social Responsibility of Business, General Learning Press, 1972 and A.B. Carroll (ed.), Managing Corporate Social Responsibility Little, Brown and Company, 1977).

3.
Stephen Miller, Michael B. Mazis, and Peter L. Wright, “The Influence of Brand Ambiguity on Brand Attitude Development,” Journal of Marketing Research, Vol. 8 (November 1971), pp. 447-9.

4. 
Michael B. Mazis, “Decision-Making Role and Information Processing,” Journal of Marketing Research, Vol. 9 (November 1972), pp. 447-9.

5.
Michael B. Mazis, and Timothy W. Sweeney, “Novelty and Personality with Risk as a Moderating Variable,” in Boris W. Becker and Helmut Becker (eds.) Marketing Education and the Real World, American Marketing Association, 1972, pp. 406-11.

6.  
Michael B. Mazis and R. Eugene Klippel, “Variable Modular Testing:  A New Method for Increasing Student Motivation and Learning in Large Classes,” in Boris W. Becker and Helmut Becker (eds.), Marketing Education and the Real World, American Marketing Association, 1972.

7.
Michael B. Mazis and Robert B. Settle, “Consumer Reaction to Restriction of Choice Alternatives,” in M. Venkatesan (ed.), Proceedings, Third Annual Association for Consumer Research Conference, 1972, pp. 417-27.

8.
Michael B. Mazis and Marilyn Beutenmuller, “Attitudes Toward Women's Liberation and Perception of Advertisements,” in M. Venkatesan (ed.), Proceedings, Third Annual Association for Consumer Research Conference, 1972, pp. 428-35.

9.
Michael B. Mazis, “Cognitive Tuning and Receptivity to Novel Information,” Journal of Experimental Social Psychology, Vol. 9 (July 1973), pp. 307-19. 

10.
Michael B. Mazis, Robert B. Settle and Dennis C. Leslie, “Elimination of Phosphate Detergents and Psychological Reactance,” Journal of Marketing Research, Vol. 10 (November 1973), pp. 390-5.

11.
Michael B. Mazis, Dan M. Smith and Kenneth C. Cosgrove, “The Influence of Personality, Interviewer Race and Respondent Race on Responses to a Racially-Oriented Questionnaire,” in Thomas V. Greer (ed.), Combined Proceedings, American Marketing Association, 1973, pp. 309-13.

12.
Michael B. Mazis and Dan M. Smith, “A Comparison of General and Product Specific Risk Measures in the Prediction of Gasoline Purchases,” in Robert L. King  (ed.), Advances in Consumer Proceedings, American Marketing Assoc., 1973, pp. 309-13.

13. Michael B. Mazis and R. Eugene Klippel, “Instrumentality Theories and Consumer Attitudes:  Comparing Alternative Models,” in Peter L. Wright (ed.), Advances in Consumer Research, Vol. 1, Association for Consumer Research, 1973, pp. 346-7 (abstract).

14.
Michael B. Mazis and John Faricy, “Consumer Response to the Meat Boycott,” in Ronald C. Curhan (ed.), Combined Proceedings, American Marketing Association, 1974, pp. 329-33.

15.
Michael B. Mazis, “Anti-Pollution Measures and Psychological Reactance: A Field Experiment,” Journal of Personality and Social Psychology, Vol. 31 (April 1975), pp. 654-60.  (Abstract published in Psychology Today and Human Behavior;  conducted radio interview on Canadian Broadcasting Corporation's "As It Is" concerning the article.  Reprinted in Exploring Social Psychology: The Readings, Steve L. Ellyson and Amy Halberstadt, editors, McGraw-Hill, 1994.)

16.
Michael B. Mazis, Review of David A. Aaker and George S. Day eds., Consumerism:  Search for the Consumer Interest, Journal of Marketing, Vol. 39 (April 1975), p. 113.

17.
Michael B. Mazis, Olli T. Ahtola and R. Eugene Klippel, “A Comparison of Four Multi-Attribute Models in the Prediction of Consumer Attitudes,” Journal of Consumer Research, Vol. 2 (June 1975), pp. 38-52.

18. John Faricy and Michael B. Mazis, “Personality and Consumer Dissatisfaction: A Multivariate Approach,” in Edward M. Mazze (ed.), Combined Proceedings, American Marketing Association, 1975, pp. 202-5.

19.
Dan M. Smith and Michael B. Mazis, “Racial Self-Identification and Self-Concept by Means of Unobtrusive Measures,” The Journal of Social Psychology, Vol. 98 (1976), pp. 221-8.

20. Michael B. Mazis and Janis Adkinson, “An Experimental Evaluation of a Proposed Corrective Advertising Remedy,” Journal of Marketing Research, Vol. 13 (May 1976), pp. 178-83 (Reprinted in Richard J. Lutz, editor, Contemporary Perspectives in Consumer Research, Kent Publishing Company, 1981).

21.
Michael B. Mazis and John H. Faricy, “Teaching the Consumer Behavior Course: A Proper Blend of Theory, Applications and Presentation,” for Special Education Issue of Marketing News (July 30, 1976). 

22.
Joel B. Cohen, Olli T. Ahtola, Michael B. Mazis and Lawrence J. Severy, “Extended Expectancy-Value Approach to Contraceptive Alternatives” in Proceedings of the 84th Annual American Psychological Association Convention, American Psychological Association, 1976 (abstract).

23. Peter H. Rheinstein and Michael B. Mazis, “Regulation of OTC Advertising:  The FDA 'Prescription',” Journal of the American Pharmaceutical Association, Vol. 16 (September 1976), pp. 505-6, 524-5.

24.
Louis A. Morris, Michael B. Mazis and Evelyn Gordon, “A Survey of the Effects of Oral Contraceptive Patient Information,” Journal of the American Medical Association, Vol. 238 (December 5, 1977), pp. 2504-8.

25.  Michael B. Mazis, Louis A. Morris and Evelyn Gordon, “Patient Recall and Attitudes about Two Forms of Oral Contraceptive Patient Information,” Medical Care, Vol. 16 (December 1978), pp. 1045-54.

26.
Albert Wildt and Michael B. Mazis, “Determinants of Scale Response: Label vs. Position,” Journal of Marketing Research, Vol. 15 (May 1978), pp. 261-7.

27.
Michael B. Mazis and Dennis McNeill, “The Use of Marketing Research in FTC Decision making,” Subhash C. Jain (ed.), Research Frontiers in Marketing: Dialogues and Directions, American Marketing Association, 1978, pp. 308-11.

28.
Michael B. Mazis, “Overview of `Can and Should the FTC Restrict Advertising to Children's Workshop’,” in William L. Wilkie (ed.), Advances in Consumer Research, Vol. 6, Association for Consumer Research, 1978, pp. 3-6.

29.
Kenneth L. Bernhardt and Michael B. Mazis, “Evaluating Consumer Protection Programs,” in Thomas C. Kinnear, et. al. (eds.), Public Policy Issues in Marketing, Division of Research, Graduate School of Business Administration, University of Michigan, 1979, pp. 48-62.  

30.
Michael B. Mazis, “Effects of Information on Product-Related Perceptions,” in Jerry C. Olson, ed., Advances in Consumer Research, Vol. 8, Ann Arbor, Michigan: Association for Consumer Research, 1980, pp. 538-40.

31.  Michael B. Mazis and Louis A. Morris, “Evaluation of the Food and Drug Administration's Patient Package Insert Program,” Proceedings, 1980 American Psychological Association, Division 23. 

32.
Michael B. Mazis, “The Future of Consumer Protection Regulation” in Kent B. Monroe, ed., Advances in Consumer Research, Vol. 9, Ann Arbor, Michigan: Association for Consumer Research, 1981, pp. 455-7.

33.
Kenneth Bernhardt, Thomas Kinnear, Michael Mazis and Bonnie B. Reece, “Impact of Publicity on Corrective Advertising Effects,” in Kent B. Monroe, ed., Advances in Consumer Research, Vol. 9, Ann Arbor, Michigan: Association of Consumer Research, 1981, pp. 414-15.

34.
Michael B. Mazis, “An Overview of Product Labeling and Health Risks,” in Louis Morris, Michael Mazis and Ivan Barofsky, eds., Labeling and Health Risks, Banbury Center, Cold Spring Harbor Laboratory, Cold Spring Harbor, New York, 1980, pp. 1-9.

35.  Michael B. Mazis, Richard Staelin, Howard Beales and Steven Salop, “A Framework for Evaluating Consumer Information Regulation,” Journal of Marketing, Vol. 45 (Winter 1981), pp. 11-21.

36.
Howard Beales, Michael B Mazis, Steven C. Salop and Richard Staelin, “Consumer Search and Public Policy,” Journal of Consumer Research, Vol. 8, (June 1981), pp. 11-22.

37.  Michael B. Mazis and Richard Staelin, “Information Processing Principles for Public Policy Making,” Journal of Public Policy & Marketing, Vol. 1 (1982), pp. 3-14.

38.  Michael B. Mazis, “Effectiveness of Required Information Disclosures to Consumers,” in Paul N. Bloom, ed., Consumerism and Beyond: Research Perspectives on the Future Social Environment, Cambridge, Mass.: Marketing Science Institute, 1982, pp. 75-8.

39.  Michael B. Mazis, Dennis McNeill and Kenneth Bernhardt, “Day-After Recall of Listerine Corrective Commercials,” Journal of Public Policy & Marketing, Volume 2 (1983), pp. 29-37.

40.
William L. Wilkie, Dennis McNeill and Michael Mazis, “Marketing's 'Scarlet Letter': The Theory and Practice of Corrective Advertising,” Journal of Marketing, Vol. 48 (Spring 1984), pp. 11-31.

41.
Michael B. Mazis, “Analysis of Medical Consumer Behavior,” in Thomas Kinnear, ed., Advances in Consumer Research, Vol. 11, Ann Arbor, Michigan: Association for Consumer Research, 1984, pp. 235-7.

42.
Ronald Hill and Michael B. Mazis, “Measuring Emotional Responses to Advertising,” in Richard Lutz, ed., Advances in Consumer Research, Vol. 13, Association for Consumer Research, 1986, pp. 164-69.

43.
Kenneth Bernhardt, Thomas Kinnear, and Michael Mazis, “A Field Study of Corrective Advertising Effectiveness,” Journal of Public Policy & Marketing, Vol. 5, (1986), pp. 146-62.

44.
Michael Mazis, “Overlooked Mechanisms for Conveying Information to Consumers” in E. Scott Maynes, ed. The Frontier of Research in the Consumer Interest, Columbia, Missouri: American Council on Consumer Interests, 1988, pp. 225-230.

45.
Louis A. Morris, Michael B. Mazis and David Brinberg, “Risk Disclosures in Televised Prescription Drug Advertising to Consumers,” Journal of Public Policy & Marketing, Vol. 8 (1989), 64-80.

46.
Michael B. Mazis, “The Marketing of Alcohol: A Spirited Debate,” in William L. Wilkie and Patrick E. Murphy, eds., The Federal Trade Commission in the 1990's, University of Notre Dame Press, 1990, 221-233. 

47.
Michael B. Mazis, “Priority Public Policy Research Needs for the 1990's,” in William L. Wilkie and Patrick E. Murphy, eds., The Federal Trade Commission in the 1990's, University of Notre Dame Press, 1990, 369-373.

48.
Michael B. Mazis, Louis A. Morris and John L. Swasy, “An Evaluation of the Alcohol Warning Label: Initial Survey Results,” Journal of Public Policy & Marketing, Vol. 10 (Spring 1991), 229-41.

49.  Michael B. Mazis, Review of Jef I. Richards, Deceptive Advertising: Behavioral Study of a Legal Concept, Journal of  the Academy of Marketing Science, Vol. 20 (Winter 1992), 99-100.

50. Michael B. Mazis, Debra Jones Ringold, Elgin S. Perry, and Daniel W. Denman, “Perceived Age and Attractiveness of Models in Cigarette Advertisements,” Journal of Marketing, Vol. 56 (January 1992), 22-37.

51. Louis A. Morris, John L. Swasy, and Michael B. Mazis, “Accepted Risk and Alcohol Use During Pregnancy,” Journal of Consumer Research, Vol. 21 (June 1994), 

135-144. 

52.
Manoj Hastak, Romana L. Horst, and Michael B. Mazis, “Consumer Perceptions About and Comprehension of Environmental Terms: Evidence From Survey Research Studies” in Debra Jones Ringold, ed., Proceedings of the Marketing and Public Policy Conference, Vol. 4, Baltimore, MD, May, 1994, 94-108.

53.
Michael B. Mazis, “The Cellular Telephone Cancer Scare,” in When Lightning Strikes: A How-To Crisis Manual with Classic Case Studies, Wayne L. Pines, ed., Washington, DC: Washington Business Information, Inc., 1994, 279-290.

54.
Michael B. Mazis, “Conducting Research on Nontraditional Media in the Marketing of Alcoholic Beverages,” Susan Martin, ed., The Effects of the Mass Media on the Use and Abuse of Alcohol, Research Monograph No. 28, NIH Publication 95-3743, Washington, DC: U. S. Department of Health and Human Services, 1995, 239-244.

55.
Louis A. Morris, Manoj Hastak, and Michael B. Mazis, “Consumer Comprehension of Environmental Advertising and Labeling Claims,” Journal of Consumer Affairs, Vol. 29 (Winter 1995), 328-350.

56.
Gary T. Ford and Michael B. Mazis, “Informing Buyers of Risks: An Analysis of the Marketing and Regulation of All-Terrain Vehicles,” Journal of Consumer Affairs, Vol. 30 (Summer 1996), 90-123.

57.
Michael B. Mazis, “Copy-Testing Issues in FTC Advertising Cases,” in Ronald Paul Hill and Charles R. Taylor, eds., Proceedings of the Marketing and Public Policy Conference, Vol. 6, Chicago, IL: American Marketing Association, 1996, 122-130.
58.
Michael B. Mazis, Louis A. Morris and John L. Swasy, “Longitudinal Study of Awareness, Recall, and Acceptance of Alcohol Warning Labels,” Applied Behavioral Science Review, 4 (1996, Number 2), 111-120.
59.
Michael B. Mazis and Mary Anne Raymond, “Consumer Perceptions of Health Claims in Advertisements and on Food Labels,” Journal of Consumer Affairs, Vol. 31 (Summer 1997), 10-26.

60.
Michael B. Mazis, “Marketing and Public Policy: Prospects for the Future,” Journal of Public Policy & Marketing, Vol. 16 (Spring 1997), 139-143.

61.
Michael B. Mazis and Louis A. Morris, “The Channel,” in Michael S. Wolgalter, John W. Brelsford, David M. DeJoy, and Kenneth R. Laughery, eds., Warnings and Risk Communication, London, England: Taylor & Francis, 1999, pp. 99-122.

62. Michael B. Mazis, “FTC v. Novartis: The Return of Corrective Advertising?,” Journal of Public Policy & Marketing, Vol. 20 (Spring, 2001), 114-122.

63. Manoj Hastak, Michael B. Mazis, and Louis A. Morris, “The Role of Consumer Surveys in Public Policy Decision Making,” Journal of Public Policy & Marketing, Vol. 20 (Fall 2001), 170-185. (Recipient of Thomas C. Kinnear/Journal of Public Policy & Marketing Outstanding Article Award presented by American Marketing Association for articles published 1999-2001.)
64. Michael B. Mazis, “Expanding JPP&M’s Horizons,” Journal of Public Policy & Marketing, in press.

PROFESSIONAL ACTIVITIES
Editorial Review Board, Journal of Public Policy & Marketing, 1982-2008

Editorial Review Board, The Journal of Consumer Affairs, 1998-2008

Editorial Review Board, Journal of Current Issues & Research in Advertising, 

2002-2008

Editorial Review Board, Journal of Marketing, 1991-1996.

Board of Directors, Association for Consumer Research (ACR), 1979-81.

Leadership Board, “Marketing and Society,” American Marketing Association (AMA) Special Interest Group, 2003-2008.

Manuscript reviewer for AMA Educator's Conferences, 1976-2007; ACR Conference, 1978-1996; Marketing and Public Policy Conference, 1992-2007; Academy of Marketing Science Conference, 1994; American Academy of Advertising Conference, 1994; ACCI Conference, 2004-2005; Journal of Consumer Research, 1980, 1985-1990, 2000; Decision Sciences, 1977 and 1980; Journal of Marketing, 1981, 1987, 1990-1991, 1999, 2001-2004; Journal of Advertising, 2002 and 2004; Journal of Marketing Research, 1985-1987, 1992; Journal of Consumer Affairs, 1989, 1991-1992, 1995, 1997; Journal of Macromarketing, 2005; Psychology and Marketing, 1990 and 1997; Journal of Business Research, 1991; Journal of the Academy of Marketing Science, 1991; International Journal of Research in Marketing, 1992; Safety Science, 1992; Alcoholism: Clinical and Experimental Research, 1994; Journal of Business Ethics, 1997; American Business Law Journal, 1998, .

Conference Co-chair, Marketing and Public Policy Conference, Washington, DC, 2003.

Conference Director, AMA Workshop, “Marketing and Public Policy: Issues for the 1990's,” Washington, D.C., August 1990.

Proposal reviewer for the National Science Foundation, 1978.  Discussant at AMA Educators' Conference, 1976 and ACR Conference, 1979, 1981, and 1983.  Session Chair, AMA Educators' Conference, 1981 and 1988.  Discussant at International Conference on Research in the Consumer Interest, 1987 and at American Psychological Association Conference, 1986.

Invited lecturer at University of Kentucky, University of South Carolina, Duke University, University of Maryland, George Washington University, Penn State University, Georgetown University, and Queen's University.

Presented papers at AMA Educators' Conference, 1970, 1975, 1978, 1988, 1992, and 1994; ACR Conference, 1972-1973, 1977, 1979-1980, 1983, 1985, 1992, and 1994; Marketing and Public Policy Conference, 1990, 1992-2003, 2008-2009; American Public Health Association Conference, 1991; Southern Marketing Association Conference, 1972 and 1973; American Psychological Association Conference, 1976 and 1980; Academy of Marketing Science Conference, 1992; AMA Doctoral Consortium, 1992 and 1993; AMA Faculty Consortium on Ethics and Social Responsibility, 1995; AMA mini-conference on Environmental Issues, 1996; AMA mini-conference on Teaching of Public Policy, 1997.

Presented papers at American Assembly of Collegiate Schools of Business, 1979; Association of National Advertisers' Annual Meeting, 1979; J.C. Penney Consumer Affairs Forum, 1979; American Marketing Association (Washington Chapter), 1979; U.S. Regulatory Council's Innovative Techniques Workshop, 1980; MSI Conference:  "Consumerism and Beyond: Research Perspectives on the Future Social Environment," 1982; American Advertising Federation Spring Government Affairs Conference, 1989; "The Federal Trade Commission in the 1990's," University of Notre Dame, 1989; Federal Trade Commission Marketing Symposium, 1991 and 1992; Drug Information Association, 1992; American Bar Association Conference: "How to Launch or Defend Against Competitive Challenges to Advertising Claims," 1995; National Advertising Division Workshop on Consumer Perception Communications Surveys, Council of Better Business Bureaus, 1996; American Bar Association Consumer Protection Conference, “Methodological Issues in Consumer Protection Surveys,” 2007; D.C. Bar Association: “Survey to Win: How to Successfully Use Surveys in Trademark Litigation,” 2008; Cornell University Law School, 2008; American Bar Association Consumer Protection Conference, “Can Advertising Disclosures Be Effective,” 2009.

Organized special sessions at ACR Conference on children's advertising regulation, 1978, and on corrective advertising, 1980.  Organized pre-conference workshop “Current Developments at the FTC and FDA” for 2000 Marketing and Public Policy Conference.

Organized panel on disclosure research at FTC/NAD Conference “Disclosure Exposure,” 2001.

Participated in writing, “Review of the Research Literature on the Effects of Health Warning Labels: A Report to the United States Congress,” June 1987.

Wrote “The Effects of the FTC's Listerine Corrective Advertising Order” for Federal Trade Commission, 1981; “An Analysis of Homeowner Experiences with Ward-Corporation-Built Homes” for Federal Trade Commission, 1983; “An Analysis of All-Terrain Vehicle Advertising 1980-87” for Consumer Product Safety Commission, 1988; and “Summary and Analysis of Consumer Surveys on Environmental Claims in Advertising and Labeling” for Federal Trade Commission, 1992 (with Manoj Hastak and Romana Horst); “Consumers' Interpretation of Alternative Environmental Claims” for Federal Trade Commission, 1996 (with Manoj Hastak and Thomas J. Maronick); “The Effect of Consumer Testimonials and Disclosures on Ad Communication for a Dietary Supplement,” 2003 (with Manoj Hastak); “Effects of Consumer Testimonials in Weight Loss, Dietary Supplement and Business Opportunity Advertisements,” 2004 (with Manoj Hastak).

Member of Advertising and Marketing Panel of the Surgeon General's workshop on Drunk Driving, 1989; Member of Working Group on the Effects of the Mass Media on the Use and Abuse of Alcohol, 1992.
CONSULTANCIES
Served as the FTC’s principal marketing witness in FTC vs. Novartis in 1997, FTC vs. Trans Union in 1998, FTC v. Mercury Marketing, 2003, and FTC v. Telebrands, 2004.   Served also as a marketing consultant for FTC, Food and Drug Administration, Department of Justice, Consumer Product Safety Commission, U.S. Mint, Department of Alcohol, Tobacco and Firearms, and the States of California and Vermont.  

HONORS

The American University Award as Outstanding Faculty Administrator (1985) and for 

Academic Program Development (1984)  

Nominated for Teacher-Scholar Award (1983, 1985, 1989, and 1993)

Kogod College Award for Scholarship (1991)

Beta Gamma Sigma and Phi Kappa Phi 

AACSB Federal Faculty Fellow, 1976-77

COURSES TAUGHT
Undergraduate:  Consumer Behavior, Advanced Consumer Behavior, Marketing Research, and Principles of Marketing.

Graduate:  Consumer Behavior, Marketing Research, Marketing Management, Doctoral Seminar in Consumer Research, Marketing and Public Policy, and Internet Marketing.

UNIVERSITY SERVICE
Elected to University Senate, 1980-1986, 1994-95.

University Senate Vice Chair, 1982-83, Parliamentarian, 1981-82, Nominating Committee, 1982-83, Executive Committee, 1981-83, Chair, Summer Sessions Committee, 1984-85, Secretary, The American University Club, 1988-89, Finance Committee, 1991-93.

AU 85 Committee on Faculty Utilization and Development, 1981-82

AU 100 Ad Hoc Committee, 1987; AU Smoking Task Force, 1988-92

Kogod College of Business Administration Faculty Evaluation Committee, 1979-80, Strategic Planning Committee, 1984-85, Chair, M.B.A. Committee, 1984-85, Rank and Tenure Committee, 1989-91 (chair), 2001-2004, Chair, Educational Policy Committee, 1991, MBA Task Force, 1991-1992 (chair) and 1994-96, Research Committee, 1993, 1996-98 (chair), MBA Oversight Committee, 1994-95, Member, Graduate Educational Policy Committee, 1996-1997, Member, Dean Search Committee, 1995-1996, Member, MBA Admissions Committee, 1995-98, Member, Search Committee for IT Center Director, 2001, Dean’s Committee on Communication, 2001-2002, Member, Search Committee for Department of Management faculty member, 2006.
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